
Discussions take place in real time, in a virtual
focus group room. Respondents can see each
other, and the moderator, on the screen. 

When it is recommended:
This option is perfect when a group dynamic is
desired - respondents quickly get comfortable
interacting with one another digitally and this
format allows group dynamics to shine. They are
also recommended when the audience is hard to
reach or if you want geographic representation. 

Digital interviews are one-on-one interviews in
which the participant and moderator can see
each other, as well as any stimuli.

When it is recommended:
The ability to see facial expressions makes this
approach ideal for many uses, including web
usability studies, sensitive topics, and dynamic
voice-of-the-respondent video clips to
showcase key moments up close.

Online discussion boards are asynchronous,
meaning research takes place over time and
respondents participate on their own schedule. 

When it is recommended:
Online discussions are ideal for exploratory
research when rich, nuanced feedback is needed.
They also work well for message development or
evaluation, hard-to-reach audiences, and
whenever a topic is sensitive.
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Hybrid text chats are a seamless solution for
hybrid quant + qual. These one-on-one chats
pair easily with your existing quant so you can
understand the “why” behind the “what.” They
function as an instant message, but one that is
led by a moderator who engages with the
individual participant in real-time. 

When it is recommended:
Hybrid chats are ideal for creative and message
testing and allow anonymity that also makes it
well suited for discussion of sensitive topics. 
Plus, the immediate nature of the approach
encourages gut reactions, allowing for top-of-
mind feedback to stimuli or ideas. 

HYBRID TEXT CHATS

MOBILE ETHNOGRAPHIES

QUALITATIVE COMMUNITIES 

Mobile ethnographies are an easy and cost-
effective way to gather in-the-moment insights by
riding in the pockets and purses of consumers.
Through a series of activities and exercises, and
by integrating essays, photos, audio and video,
they offer a “real-time, real-life” look into
customers’ behavior.

When it is recommended:
Mobile ethnographies are ideal for product trials
and testing, repetitive habits and practice diaries,
experience journals, shopping missions and day-
in-the-life learnings.

Qualitative communities are a way to have
consistent access to the same or similar group of
respondents over time. This approach delivers
instant insights without setup or recruiting delays. 

When it is recommended:
Qualitative communities are ideal for exploring
emotions, perceptions, attitudes, and behaviors
over time. They are also can be used to gather
pulse checks and trend spotting.
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